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Abstract

While the recent recession has wreaked havoc in many parts of the world, Asia has escaped relatively
unscathed ad managed to post growth ratesheard ofin the Westen world. This has been the case

with Thailandwhi ch al so had to deal with internal turbu
stems from its ability tproducehigh quality productaind its productivity, which it needs, however, to
increaseevenmore. One wayto increaseits productivityis for Thai peopleto know what skidl are

required in the industrjong before theydecide wht course to take and lifestyle to adoptBy

clarifying the gap betweestudentélifestyle and corporation®expectaci es i n terms of
lifestyles, both students and corporatiomsll maximizeeducation and employd@saining. As many

graduates embark onappropriatecaregs and as corporations oftechoseinappropriate employees

both studentsnd corporatiors end wasting resourcesnd time.Focusing on students at one large
university in Bangkok, Thailand, this study takes a close look at this gap. It first incleas where

thegap lies andhenpropose a way to fill it.
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Introduction (Plummer, 1974 For examplefAdmayinclude

One of the factors employers take intoa per sonbés t yandhobbfesd@ mpl oy mq
consideration when recruiting students is theirfamily and home andOb6politics and business.
lifestyles as there may be a gap between & o, | eydudemchrgeangtional relationst
prospective student 6s collégé gos maylhave emoral opportumitise ul t ur e
the organization with which the student seekstravelabroad andas a resulthave tobuy airline
employment (Kudo, 2001). tickets or book hotelamore frequently than

Lifestyle research started in the marketing somebody sedentar$$q chances aréhattravel
field (Lazer, 1963). In response to the growing agentswill get to sell more airline ticketsor
wide range of personal income levels in the hotel staysto people like you in that particular
United States and the resultant diversifiedsegmentL i f est y|l e (degus.iFdrs on on
conskmer s6 tast e, ma r k e tinstanse af teachers lectureso inntenmaion&l e t
segmentation. Subsequently, lifestyle researchaffairs because he attaches more value to
developed into a powerful tool for analyzing international affairs than other teachers do.
different market segments. This research study focuses on the gap

The concept of lifestyle patterns and itsbet ween the | ifestyle of st
relationship to marketing was introduced in ideal student image and expectations in
1963 by Wiliam Lazer, according to whom the Thailand. A survey of employers and students
mobility, leisure, social and corporate positions, was conducted to assess the extent of the gap
and consumption of an individual are all part of and its findings analyzed. Clarifying the gap
his/her lifestyle Ipid). Lazer also argued that between students and emplayewill not only
lifestyle analysis is a more generalized concepth el p cor porations prepare
than consumer behavigince, as Kotler (1996) lifestyle, it will also help students prepare for
also pointed out that lifestyle describes thecorporate life, knowing what is required of them
whole picture of how people relate and behaveafter graduation.

in society (Kotler et al., 199@)ifestyle research After considering the methodology applied,
is now not only used in the miseting field but  this article focuses on the fimdjs of the survey
alsofor s t u d |gestylesabalysiglbid). and their analysiand will then conclude by

The methods of measuring lifestylgatterns  stressing that the gap is not inevitable. A better
and their relationship to ceomer behavior understanding of its root cause and having
havebeenrefinedover time(Kudo, 200). One  universities and employers working closer will
of the most widely usedpproacksof lifestyle go a long way bridging that gap.
measurementhas beenthe AIO (Activities,

Interests, and Opinionsating statements 1. Methodology
Although, as mentioned earlier, lifelgycan
1 Associate Professor Nihon University, Japan be measured by usi#gO rating statements, the
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questionnaire in this study isased onvALS disagree;somewhat diagree; amewhat agree
(Values & Lifestyle) a conceptdeveloped by and mostly agree The lowest answerdmostly
Stanford Universityto analyzelifestyles. In this ~ disagre@ was givenl point whilethe highest
research studyVALS alows the author to one,dmostly agred receivedd points.

identify the lifestyleof studentsas well asthe This research was conducted through mail
lifestyle expected from studenby corporate survey phone survey and fade-face

recruitersin Thailand. interviews. It targe t e d compani esé6

Some quetions weredeleted from th list of  charge of recruitment on the one hand and
VALS guestions  students on the otheRatawas collected from
(http://www.strategicbusinessinsights.com/vals/ August 30, 2010 to September 17, 20200
surveyrew.shtml) because they were not  companies and 200 students were selected for
appropriate for academicstudies Some  this research.
questios were addedfor this research(See As shown in Table 1 below, theompanies
questionnaire il\ppendix ong. selecteccover a wide variety of sectors ranging

A four-point Likert scale was adoptewith from jewelry to construction and wedding to
the answer choices consisting of: mostly name a few

Table 17 Company Vpes

ype Court Col % type Court Cal %

1 jewiky 1 E] 27 shpping 1 5
2 TV irsdia 4 20 28 book slone | 15
3 tradng 7 as 23 hygene 2 Lo
4 beauty & 30 W0 law 2 L0
% garageimotork arknachne 7 3% 31 =msuranie 2 L0
6 elechront 10 50 32 job agency 1 o
7 grafic designimulli meda 3 1% I3 research 3 LS
8 I 11 S5 | 3 food 4 20
9 retallerfagencyimerch ant/shopb outique’dep artment store 20 a0 35 beverage 4 20
10 prnting 4 20 3 educamon & a0
11 aconddon 4 Q 7 wedding 0 0.0
12 metal 1 5 3B pub and redaurant 2 L0
13 cloth retaier 2 10 ¥ gpon mall 2 L0
14 consWuchon -] 10 40 chemscal and petrolumiplashicipaper 10 20
1% advertizement 3 15 41 embaseyivies service 3 LS
16 (raaning 3 LS 42 transporiateon’ aviation 3 15
17 marufaciure ndustryfurniture 9 45 43 squipment 2 L0
14 sale ] 0.0 44  musical school 1 L1
19 real estate 7 as 45 archaectid ecoraton 2 L0
20 mmport and expon a 4.0 46 assel appramsal 1 L3
21 accounting 4 20 47 studio 1 >
22 loginse 3 LS 48 freelance 1 5
23 tourouriem 1 = 49 gold shop 1 L]
24 apartmentaccoommodabonmotel S 25 S0 medicine/chnicd medscathospial = s
&S cargolbeimkum 1 5 o9 5 25
26 gas slation 3 LS

Note that number 9@efers to an evaluatiomhich was not fully completed.

Moreover, a indicated byTable 2 below from SMEs with10 employees ofess and a
which breakdowns the organizations surveyedyearly income below 1 million Bah
into five subgroups based on income and (US$30,000) to corporations with over a
number of employees, the companies suedey thousand employees and annual revenue
for this research cover a large spem, ranging  exceeding 100 million Baht (US$3 million).

28



Come

Less than 1 Million Baht

From 1 Million to

less tham 10 Million Baht

From 10 Million to

less than 50 Million Baht

From 50 Million to

less than 100 Million Baht
More than 100 Million Baht 41

Mizsing

Total

As to the studentsselected to answethe
questionnairg they all attenadd Assumption

University

Bangkokbased university whose courses are
conducted in English, making it a recruitment between 21 and 23, i.estudents whare soon

Faculty

Table2T Or gani zati ons®d

Count b4
] 175
52 26.0
28 140
15 75

205
29 145
200 1000

of Busiess,

The number of employee

1-10

M-50

51-100

101-300
301-600
601-1000

More than 1000
Missing

Total

Char acteri

Count
70

45
21
32
15

S
7
9
200

%
K50

225
10.5
160
7.9
25
as

23

100.0

or

place of choice for employers seeking studentsto graduate and be on the market for a job.
with good language skills and some sense of

Table3i1 St udent sé6 Dat a
A Cumulative
= Frequency | Percent | Valid Percent Percent
18-20 48 24.0 24.2 24.2
21-23 127 63.5 64.1 B88.4
24-26 13 6.5 66 94.9
27-29 G 3.0 30 98.0
30- 4 2.0 20 100.0
Total 195 99.0 100.0
Missing 9 2 1.0
Total 200 100.0
2. Analysis empbyees. The largest mean

A total of 400questionaires200 completed
by empbyers and200 by students were used
for this reasearchThe resultsvere analysedoy

measuring thegap between students and compastive purposes

29

phically

possibé is 4 and themalest onel. The means
of the answers fromboth students and
employers are summarizeth Figure 1 for

st

things international. All ardda c hel or 0s
students and most of them are third-
a fourthryear studentsAs Table 3below shows,
the lagest group of students includes thaged
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degr



Figure 171 Lifestyle Gap between Employers and Students
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Question Number

While some answerfsom studentsare in line
with those fromemployers, othershow a gap

between student lifestyla n d

student image and expectatior analytical
purposes,this gap has beersubdivided into

four categories Each gap

in this context

repregnts the averageof the 200 employers
minus thatof the 200students. The fourgaps
are as follows: (iLarge Gapmore than 0.7(ii)

Relatively large Gap 0.40.7; (iii) Relatively

Small
respectively.

(i) Large Gap Analysis

Gap 0.1:0.4, and (iv) Small
e mpideal y eOr0B08L and 0.00 Each will be analyzd

Gap

The Qs in the questionnaire showing a large

gap between stlent lifestylea n d

empl oyer s

expectations are summarized in Table 4.

Table 41 Large GapQuestiors

Quetionures Status N Mo Rd_Devation O

6. A studert who hies nc of growp employ 20 335 0.7%7
5tudent 20 257 oeeel o

9 A student wio is really weerested in only a fow

A emgloy 200 2 18! 1081

2. Lim peally R erortod i ool a few thags stodent X0 327 QNN 18

10. A student wio would ratter make sometiurg

Shanbuvis emgloy 20 278 0882

101 woudd rather make scenethang than buyit student X0 100 0gs4al oM

17. A student wto 15 sreerested I fow mecharscal

e, such a8 sn@oes, work employ AL 287 0587

17. 1 &n wrperested m how meochaucal thangs, such as

leonss, wek 3 todent 200 212 o83l om™

. A studers who woudd e © spend a year of more

N8 DS Oy enploy 200 230 0 G0

0. 1 wouldd e © spend a yoar of more In a foregn

MUY istudent 200 338 083 100
emgloy 20 257 0872
student 200 187 ool o
emgloy 20 302 (=)
lstudent 20 272 0251 oW

The items listed in Table 4 points tthe

f ol

owi student sbo

ng

tendencies:

among stdents to enjoyeing in charge od

30

group Yet, employers regard being a group

t kpader asrelsirabke sraitscanddavoe stugente whe r s 6
quasi opposite perceptions with regard theseexhibit them.
- Q 9: There isa strong tendency among
- Q 6: There isa relatively moderate tendency studentsnot b be interestedin many things
Employers on the other handhave negative



feelings toward such studentsclaiming to be
only interested in &w things.

- Q 10: There is a weak tendenc among
students tanake somethingather than bung
it. Employers on the other handavor students
dispodto make things

- Q 17: There isa relatively weak tendency
among students to bdnterested in how
mechaical things work, which runs counter to
employer pr e f estudentexdibitingan
interestin learning how things work.

- Q 20: There isa very strong tenderycamong
students to likeo stayin aforeigncountryfor a
year or more. Bployers howerser, show
relatively negative feelirgy toward students
indicaing such a preference

- Q 32: There isa very weak tendency among
studentsto spend much time imardware or

lifestyle. First, while students tend not to be
much interesed in mechanical things,
employers value students withsuch strong
interestssince production has beme the core
activity in Thailand Second the very strong
st ud éenderg do like to stayin foreign
countriesfor a year or more is at odds with the
expectation®f employ&s who harborelatively
negative feeling toward such studentsOne
way to account for it isthat companies in
Thailand whether financed by foreignor
domestic capitaliisually do nosendemployees
abroadbut ratherfocuson domestigproducton.
Another large gap pertains to thendency
among students to have negative feeling
towardbeing in charge aé groupandfollowing
rules whilst employers on the other hand,
happen tohavean especiallystronginterestin

automotive stores. Again, this runs counter tostudentsvho are just the opposite atite to be

employer® pr ef er e have mderats
feelings towardstudentsso littleinclined
- Q 39: There isa moderate tedency among
students to strictly followules Employers on
the other handhave a strong prefeence for
studentswith such a disposition.
- Large Gap Summary

As thesetemsma ke it «c |l
student lifestyle and the actual

ear,
lifestyle

students embrace can be diametrically opposedh et we e n

This is particularly true of three areas of

ih hcleaygge of a group and follow rules.
Empl oyer s b preferenise
expected givenhat mass productioinvolves a
large numbe of employees who require
supervision

(il) Relatively Large @p Analysis

e Mable by summsafizes théead in the
guestionnairethat showa relatively large gap
student
expectationshereof.

Table 5- Relatively Large Gap

Questionares Status N Mezn Std. Deviztion Gap
1. & soudexit who is often inerested in theones employ 200 315 0.714
1. | am often interested in theories student 200 271 0.706] 0.4
2. A student who likes outrageous pegple and things
employ 200 130 0.683
2.1 like outragenus pedple and thirgs student 20 185 087 05
4, A student who loves © make things whach ke or
she can wse everplay employ 200 300 0.927
4.1 love to make things I can vse everyday student pill 247 1022| 053
12, & student who thinks the federal goverrment
| should enoourase nraers innublic schoals employ 20 a1 0.621
12, The federal goverremt should encovrage prajers
mpublic school student Ll 259 0089 052
2. L stodent who mwst admit that his or her
Interests are somewhat yarmow and limited employ a0 183 0871
2, I must admit that my interests are somewhat
rarrow and limited student 20 235 0.4 04
2. A student who likes maling things of wood,
metal or other such material employ 20 274 0.963
25, T like makarg thirgs of wood, metal, or other swh
material student a0 211 1.438] 063
&, L studert who Likes s or fer life © be prety
much the same from weelk to week employ 20 1.76 0.842
. I ke my life © be pretty much te same fom
week toweek student 20 229 0070 08
3. A student who does things acourately employ a0 370 0.567
3. ] am theperson who do thirgs acewrately student Ll 206 0.206] 064
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As the items listedin Table 5indicates,a
number of tendenciesamong students have

emerged samewhat running counter

to

empl oyer s6 te adessert gegréep

howeve, than in the previous section:

- Q 1: There isa moderate tedency among
students to beccasionallyinterested in teories
Yet, employes favor studentswith a strong

interestin theories

- Q 2: There is a strong negativty among
studentsresulting in their liking outrageous
people and thingsEmployess, however, are

adverse tetudentswith sucha proclivity.

- Q 4: There isa moderate éndency among
students tdove makingthings which they can
use evergtay. Employersstronglyfavor students

with suchan inclination

- Q 12: There isa moderatetendencyamong
studentsto embracethe idea thatpublic school
should encourag studentsto pray atschool.
Employers however, have a preference for

studentsso inclined

- Q 22: There isa moderae tendency among
students to haveomewhatarrow andlimited
interests. Eployers show negativity tavard

students exhibitingucha propensity

- Q 23: There isa negative tendency among
students ® want to make thimgs out of wood,
metal or other materigl Employers on the
other hand,relatively favor studentswith a

Table 6 - Relatively Small Gp

disposition for making such things
- Q 35: There is a relatively negative tendency
among students to like their lives te Ipretty
much the same from week to week. Employers,
on the other hand, have a negative impression of
students so disposed.
- Q 36: There isa strong positive tendency
amag students to try tolo things accurately
Employes rankstudents keen on accuraeg
their second highest favibes.
- Relatively Large Gap Summary

Students are not very enthusiastic about
theories and tend to have relatively narramd
limited interests in spite of the fact that they
dislike everyday life to be pretty much the same.
This is somewhat of a contradiction since
having more interests would make their daily
lives less of a dreary routine. These are not traits
which employers particularly favor. They prefer
students who like to make things and do things
accurately. One wayto account for these
preferences is that making things and doing
things accurately are some of the main traits
needed in productieariented societies.

(iii) Relatively Small Gap Analysis

As indicated in Table 6, for some of the items
in the questionnag, the gap betweestudent
l'ifestyl e and empisoyer so
relaively small These items include:

Questionsires Status M hean Sid. Devistion Gap
3. A student who likes a lot of vanety m his or ber
11 amploy 200 3.14 07383
3. [ love to make things I can wse everyday student 200 3.37 0717| 023
5. 4 studert who follows the latest trends ard
fashiore employ 200 252 0,851
5. I follow the latest trends ard fashoiore studert 200 277 0819) 028
T. & student who likes © lzarn about art, cudture and
hastory employ 200 201 0.524
7. 1 like to learn about art, cul ture and history |student 200 281 0849|010
8. 4 shudent who often craves excitement employ 200 281 0.855
3. I often crave edtement studert 200 208 0770 048
13, A student who thinks ke or she has more aholity
than most pemle employ 200 233 0.852
13. 1 have mcre ability than most pegple studert 200 250 0,802 018
14. A student who corsiders hamself or herself an
lintellectual employ 200 222 0.579
14 1 consider myself an intellectual student 200 236 0935 014
15, A studert who admits that ke o she likss ©
|shuonr off &mploy 200 275 0,207
15, I must admit thar I like to show off studert 200 240 0.7za| 038
16, & studert who likes trng new things employ 200 3.29 0,704
16. I like trving rew things studert 20 300 0858 0.20
19, & studenr who hkes to lead others employ 200 270 0,963
19. I like to lead others stude it 200 252 0637| 013
21. A student who likes a lot of excitemnent in his or
her life employ 200 2491 0.922
21, 1 like a lot of excitement in my life student 200 314 0586 023
26, A studert who thinks success in life ies in the
|satisfaction of the familv employ a0 267 0.945
26, Success W lfe liss m the sabsfarbon of the
family stude it 200 278 o7as| o011
29 4 studert who makes things with their hands  |employ 2 327 0.538
29 1 like to make thins with my hands studert 200 213 0725 014
31. & student who likes doirg things that are rew

\ff=Tent employ 200 207 0,821
31. I like doing things that are new and different studert 200 203 0776 014
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